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Bandar Djakarta Ancol merupakan restoran yang memiliki konsep Live & Fresh 
Seafood berada dikawasan Taman Impian Jaya Ancol. Sebagai restoran yang 
cukup bermain lama di dunia kuliner, perlu adanya sebuah video iklan untuk 
memasarkan produk mereka.Video iklan merupakan cara yang tepat dan efektif 
untuk memperlihatkan selling point dari sebuah perusahaan. Sebagai seorang 
sinematografer, harus bisa menuangkan ide – ide salah satunya bagaimana penulis 
menerapkan sinematografi pada video iklan Bandar Djakarta Ancol untuk 
menghasilkan Food Satisfaction serta mengeksekusi konsep yang sudah diberikan 
oleh sutradara dalam video iklan Bandar Djakarta Ancol. 
 




Bandar Djakarta Ancol is a restaurant with the concept of Live & Fresh Seafood 
located in the Ancol Dreamland. As a restaurant that has been around for quite a 
long time in the culinary world, it is necessary to have a video advertisement to 
market their products. Advertising videos are an appropriate and effective way to 
show the selling point of a company. As a cinematographer, one must be able to 
express ones ideas one of which is how the writer applies cinematography to the 
Bandar Djakarta Ancol advertisement video in order to produce Food 
Satisfaction and executes the concepts given by the Bandar Djakarta Ancol 
advertisement video's director. 





LEMBAR PERNYATAAN TIDAK MELAKUKAN PLAGIAT .................... II 
HALAMAN PENGESAHAN SKRIPSI ............................................................ IV 
PRAKATA ........................................................................................................... IV 
ABSTRAKSI ...................................................................................................... VII 
ABSTRACT ....................................................................................................... VIII 
DAFTAR ISI ........................................................................................................ IX 
DAFTAR GAMBAR ......................................................................................... XII 
DAFTAR TABEL ............................................................................................ XIV 
DAFTAR LAMPIRAN ...................................................................................... XV 
BAB I PENDAHULUAN ...................................................................................... 1 
1.1. Latar Belakang ........................................................................................ 1 
1.2. Rumusan Masalah ................................................................................... 2 
1.3. Batasan Masalah...................................................................................... 2 
1.4. Tujuan Skripsi ......................................................................................... 3 
1.5. Manfaat Skripsi ....................................................................................... 3 
BAB II TINJAUAN PUSTAKA ........................................................................... 4 
2.1. Video Iklan .............................................................................................. 4 
2.1. ....................................................................................................................... 5 
2.2. Sinematografer ........................................................................................ 5 
x 
 
2.3. Komposisi ............................................................................................... 6 
2.4. The Lens and The Frame ........................................................................ 9 
2.4.1. Jenis Lensa .................................................................................. 9 
2.4.2. Shot ............................................................................................ 12 
2.5. Camera Angle ....................................................................................... 15 
1. Eye – Level ........................................................................................ 16 
2. Low Angle ......................................................................................... 17 
3. High – Angle ..................................................................................... 17 
2.6. Pencahayaan .......................................................................................... 18 
1. Temperatur Warna ............................................................................ 19 
2. Intensitas Cahaya .............................................................................. 20 
2.7. Food Satisfaction .................................................................................. 24 
BAB III  METODOLOGI .................................................................................. 26 
3.1. Gambaran Umum .................................................................................. 26 
3.1. ..................................................................................................................... 26 
3.1.1. Gambaran Perusahaan ............................................................... 26 
3.1.2. Visi dan Misi Perusahaan .......................................................... 27 
3.1.3. Visi ............................................................................................ 27 
3.1.4. Misi ........................................................................................... 27 
3.2. Sinopsis ................................................................................................. 27 
3.3. Posisi Penulis ........................................................................................ 29 
3.4. Peralatan ................................................................................................ 30 
3.4.1. Kamera ...................................................................................... 30 
xi 
 
3.4.2. Tata Cahaya ............................................................................... 30 
3.5. Tahapan Kerja ....................................................................................... 31 
3.5.1. Pra – Produksi ........................................................................... 31 
3.5.2. Produksi .................................................................................... 32 
3.6. Acuan Penulis ....................................................................................... 36 
3.6.1. Acuan Sutradara ........................................................................ 37 
BAB IV ANALISIS ............................................................................................. 39 
4.1. Analisis Creative Brief .......................................................................... 39 
4.2. Analisis Penerapan Shot Close – up & Softlight  untuk indikator Solidity
 43 
4.3. Analisis penerapan softlight pada scene 5 untuk indikator Brightness . 51 
4.4. Temuan .................................................................................................. 55 
BAB V PENUTUP ............................................................................................... 58 
5.1. Kesimpulan ........................................................................................... 58 
5.2. Saran ...................................................................................................... 59 
DAFTAR PUSTAKA ....................................................................................... XIV 
KS I: FORMULIR PENGAJUAN SKRIPSI ................................................. XVI 
KS II: FORMULIR PERJANJIAN ............................................................... XVII 
KS III: FORMULIR BIMBINGAN ............................................................... XIX 




Gambar 2.1: Rule of Thirds ..................................................................................... 7 
Gambar 2.2: Balanced Composition ....................................................................... 8 
Gambar 2.3: Unbalanced Composition ................................................................... 8 
Gambar 2.4 : Jenis Lensa ...................................................................................... 11 
Gambar 2.5: Kompresi Pada Ruang ...................................................................... 11 
Gambar 2.6: Wide Shot ......................................................................................... 13 
Gambar 2.7: Two Shot ........................................................................................... 13 
Gambar 2.8: Medium Shot .................................................................................... 14 
Gambar 2.9: Close-up Shot ................................................................................... 15 
Gambar 2.10: Eye – Level ..................................................................................... 16 
Gambar 2.11: Low – Angle.................................................................................... 17 
Gambar 2.12: High – Angle .................................................................................. 18 
Gambar 2.13: Pencahayaan  .................................................................................. 19 
Gambar 2.14: Temperatur Warna ......................................................................... 20 
Gambar 2.15: Zona Eksposur  ............................................................................... 21 
Gambar 2.16: Intensitas Cahaya  .......................................................................... 21 
Gambar 2.17: Soft Light  ....................................................................................... 23 
Gambar 2.18: Hard Light  ..................................................................................... 23 
Gambar 2.19: Faktor yang mempengaruhi Food Satisfaction .............................. 24 
Gambar 2.20: Indikator Food Satisfaction ............................................................ 25 
Gambar 3.1: Shotlist .............................................................................................. 32 
Gambar 3.2: Storyboard ........................................................................................ 33 
xiii 
 
Gambar 3.3: Floorplan.......................................................................................... 34 
Gambar 3.4: Proses Produksi Berlangsung ........................................................... 35 
Gambar 3.5: Acuan Penulis................................................................................... 37 
Gambar 3.6: Acuan Sutradara ............................................................................... 38 
Gambar 4.1: Proses Pembuatan client brief  Bandar Djakarta Ancol ................... 39 
Gambar 4.2: Client Brief  Bandar Djakarta Ancol ................................................ 41 
Gambar 4.3: Creative Bief  Bandar Djakarta Ancol ............................................. 42 
Gambar 4.4: shot Udang Pancet Bakar Madu ....................................................... 43 
Gambar 4.5: Floorplan shot Udang Pancet Bakar Madu ...................................... 44 
Gambar 4.6: shot Cumi Goreng Tepung ............................................................... 45 
Gambar 4.7: Floorplan shot Cumi Goreng Tepung .............................................. 46 
Gambar 4.8: Proses pada saat pengambilan shot Cumi Goreng Tepung .............. 46 
Gambar 4.9: Floorplan shot Bawal Bintang Steam Hongkong ............................ 47 
Gambar 4.10: shot Bawal Bintang Steam Hongkong ........................................... 48 
Gambar 4.11: Hidangan Lobster Barbeque Cheese .............................................. 49 
Gambar 4.12: Floorplan shot Lobster Barbeque Cheese ...................................... 50 
Gambar 4.13: Proses pada saat pengambilan shot Lobster Barbeque Cheese ...... 51 
Gambar 4.14: Negative shot Udang Pancet Bakar Madu ...................................... 52 
Gambar 4.15: Negative shot Cumi Goreng Tepung .............................................. 53 
Gambar 4.16: Negative shot Bawal Bintang Steam Hongkong ............................ 54 
Gambar 4.17: Negative shot Lobster Barbeque Cheese ........................................ 55 




Tabel 3.1: Peralatan Kamera ................................................................................. 30 





KS I: FORMULIR PENGAJUAN SKRIPSI ................................................. XVI 
KS II: FORMULIR PERJANJIAN ............................................................... XVII 
KS III: FORMULIR BIMBINGAN .............................................................. XVII 
LAMPIRAN A : HASIL TURNITIN ............................................................ XXII 
 
 
